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— Clustering

— Categorical Data Analysis

3. VIPS2| TEE Q01F4
- SEMMA

4. 3= VIPEL E4=4

— Time Series Analysis

— Social Network Analysis
— Associaltion Rules

— Correspondence Analysis

5. Further Analysis:
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— Correspondence Analysis
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6. Marketing Strategy
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Forecasts from ARIMA(2,1,1)(0,1,0)[12] Forecasts from ARIMA(1,1,1)(1,0,1)[12]
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