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Analysis Plan
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KGS ] FITb A Do
FIT, SIB Y KQ bt
y o A

$1,329 $1,412
5.00 6.56 <FIT 72 AE
3.18 3.47 ‘DP -

¥ 26% v 43% ET A

18% 31%

Tourism BigData Analysis S



1
% Data Cleaning

KGSdata RY¥Y A ¥

T I b
bzA Dp p
I KGS R ¥ ©
bz Y bz
o H [V
£ S
2013.8 ~ 10, 2014.08 ~ 10 (1 period) [ Dp " 2019, ¥ KGS . ©

2015.8 ~ 10 (2 period)

Tourism BigData Analysis 6



Data Cleaning
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Analysis & Result
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